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ABSTRACT 
Nonprofit organizations (NPOs) play a critical role in addressing societal needs through services in 
health, education, the arts, housing, and more. Yet, managing these mission-driven organizations is 
becoming increasingly complex. This paper explores recent innovations in nonprofit management by 
examining historical and structural differences in NPOs, emerging leadership approaches, technology 
integration, financial sustainability, strategic planning, volunteer management, and impact evaluation. 
Drawing on contemporary research, the paper highlights the role of adaptability, risk-taking, and 
individualized management strategies tailored to diverse legal, economic, and technological 
environments. By identifying cutting-edge practices and the conditions under which they succeed or fail, 
this study contributes to a more nuanced understanding of what constitutes effective and innovative 
management in the nonprofit sector. It calls for more evidence-based and context-sensitive approaches to 
leadership, sustainability, and performance evaluation in nonprofit organizations. 
Keywords: Nonprofit Management, Organizational Sustainability, Strategic Planning, Innovation, 
Leadership, Volunteer Management, Technology in NPOs, Impact Evaluation. 

INTRODUCTION 
Nonprofit organizations have become essential to society, but managing them effectively is increasingly 
challenging. These entities receive billions in tax dollars through government contracts and 
contributions, supporting vital services in education, health care, job training, child care, housing, and the 
arts. However, many nonprofits struggle to survive, let alone thrive. Effective management requires 
identifying potential problems, conducting complex analyses, and developing bold, creative strategies. 
Small nonprofits, in particular, face mounting difficulties. There is an urgent need for understanding good 
management practices to assist these organizations. This article presumes that effective management 
exists and that many nonprofit issues can be outlined and resolved. The experiences of various 
organizations are reviewed, highlighting that good management is both a science and an art, often 
requiring intuitive responses to complicated challenges. Innovators propose intangible ideas that may 
succeed in one setting but fail in another, necessitating individualized examination of each concept. 
Consequently, organizing and articulating this knowledge for those in need has proven difficult. 
Nevertheless, it is believed that this knowledge can be articulated since many challenges are not unique to 
nonprofits and are theoretically manageable, with established procedures for information collection and 
documentation [1, 2]. 

Historical Context of Nonprofit Organizations 

Nonprofit organizations (NPOs) have a long-standing history in North America, from early philanthropic 
activities by individuals to providing charity services to the mentally ill. Despite being one of the fastest-
growing sectors, with approximately 661,000 registered 501(c)(3) organizations in the United States, 
little research has been conducted to study innovations in NPOs. Georg von Schnurbein discovered 
significant differences in the management of foundations and associations, but NPOs with other legal 
types were neglected. Even though NPOs may differ concerning their missions, governance structures, 
and funding concepts, they are also heterogeneous concerning their legal types. In addition, peer-
reviewed articles on NPO management were utilized that referenced their legal form them. The research 
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focuses on how NPOs differ in their management, implicitly or explicitly linked to unique legal 
arrangements that provide particular structures and degrees of freedom for action. Because such 
differences may lead to significant consequences in practice, managers need to consider the specific 
features of their organization’s legal type. A conceptual framework was developed based on a literature 
review, and the findings of an empirical study in a sample of Swiss NPOs were presented. Nonprofit 
organizations (NPOs) are regarded as economic entities that differ from other private economic units 
specifically in their voluntary commitment and absence of profit incentive. These differences account for 
the view of NPOs as a third subdivision in addition to the state and market sectors. Although the 
heterogeneity of NPOs is repeatedly emphasized, distinctions in NPO management are scarcely made in 
describing and analysing them. In this view and concerning VOs, the predominant classification 
typologies typically build upon either the mission of NPOs or the purpose of public funds. For instance, in 
mutual benefit NPOs, the identity principle of the members and customers is in force, while in third-
power NPOs, members or donors do not have to be simultaneously beneficiaries. In the last few years, the 
management orientation of NPOs has been gaining importance. Management is said to make the 
organization of NPOs more effective and efficient. However, until now, the influence of the institutional 
settings is often neglected in NPO management literature [3, 4]. 

Current Trends in Nonprofit Management 
The nonprofit sector is experiencing significant changes, raising concerns about the future of political, 
journalistic, local, and civil institutions. Some nonprofit organizations face renewed criticism and political 
opposition, leading to worries about their impact on democracy and civil society. Criticism includes a lack 
of accountability and transparency, as well as allegations of self-dealing. A major question regarding 
journalism involves the role of civil society organizations and their revenue models. The assumption that 
these organizations can replace traditional models through voluntary contributions, advertising, and paid 
political appearances reveals a misunderstanding of the need for reliable, credible knowledge distribution 
in democracies. While some nonprofit news networks exist, they cannot replace the full range of 
traditional civil society knowledge organizations. Governments collaborate with nonprofits in 
performance measurement and reporting; however, distrust in the accuracy of performance measures and 
governmental data collection has emerged. Strategic fields like planning, management, and governance 
have seen peaks of innovation followed by conservatism and stability. Nonetheless, the political, 
economic, social, and technological landscape is evolving rapidly, changing the missions, roles, and 
outputs required of nonprofit organizations. In response to relentless scrutiny, the sector has begun 
conveying clarifying messages, and new fields are emerging that look proactively to the future [5, 6]. 

Technology and Nonprofit Management 

Assumptions about purely technological challenges faced by nonprofit organizations are difficult to keep 
in check because the technology sector itself feeds them. The technology community is sometimes 
derisively referred to as a “cult,” with its vendors/developers who preach the gospel and nonbelievers 
who are written off as “still using a typewriter.” Everyone knows that algorithmic technologies can be a 
boon to social service delivery and activism. Who wouldn’t want a drone to deliver food to remote 
locations? Despite well-founded assumptions that nonprofits lag behind the private sector, nonprofits 
have adopted technologies at a disturbingly rapid rate over the past two decades, largely in response to 
competition for grants, credibility, outreach, and effectiveness. Email and the Internet, for example, are 
basic informational technologies that were, at one point, only available to well-funded nonprofits. As 
nonprofit organizations get larger and more professionally staffed, however, there are signs that in some 
places, technologies are not being used effectively. In addition to the bigger-picture questions about 
technology policy, the progression of a trend toward globalization has introduced concerns about e-
competitiveness in the information age. A phenomenon of concern to international economic development 
authorities in many countries is global “digital divides,” the disparities in access to the information and 
communications technology infrastructure that is changing the world economy. International (and 
national, regional, and local) infrastructure inequalities must be examined. Do all communities have 
equitable access to the cable or fiber backbone, fiber to the homes, and wireless nodes needed to 
participate in the telecommunications revolution? Within communities, however, the issue does not stop 
with infrastructure. Many advocacy organizations are concerned about equity of access, affordability of 
access, cost of equipment, and ability to speak “the language” of technology. This is a class situation, 
analogous to literacy or industrial literacy. Members of some communities simply may not have access to 
an office or any type of computers, while others may work among the latest systems and printing presses 
[7, 8]. 
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Innovative Leadership in Nonprofits 

As public and nonprofit organizations face new challenges and pressures, the discourse on innovation has 
become increasingly relevant to them. Despite the attention to innovations in the public and nonprofit 
sectors, existing examinations have generally not sought to provide an understanding of the differences 
in nonprofit and public sector managerial perceptions of the conditions of successful innovation. The idea 
of innovation is an important one to study, as it must also be concerned with issues of validity. New public 
management theorists might laud innovations in other organizations and in other sectors, but excellence 
must not be confused with success. What is considered an innovation in one organization or a sector is 
not always translatable or relevant as an innovation in another organization or another sector. The 
results of this analysis have demonstrated that risk aversion is most likely negatively related to 
innovation. Organizations, both public and nonprofit, have found ways to be innovative. In a discussion 
about nonprofit innovation, it is noted that "nonprofits are a major creative force in our society." In fact, 
not only are nonprofits a creative force, but they are also increasingly becoming a mechanism for 
implementing innovative public policy. More importantly, the government has turned to nonprofit 
organizations because of their innovativeness, as a mechanism for improving both effectiveness and 
efficiency. One of the many proposed solutions to the problems of government is the delegation of 
government powers and duties (in whole or in part) to an independent nonprofit agency. However, 
drawing on the Appreciative Inquiry literature, organizational researchers must help understand the 
consideration of the filtering conditions and barriers to success for those implementing and proposing 
new policies, ideas, or areas of innovation. While nonprofit scholars draw on the burgeoning literature on 
public sector innovation, they should also temper the enthusiasm for the imaginative forces of the 
nonprofit sector. Government, be it public or nonprofit, has always been considered a risk-averse sector, 
as are most organizations. Yet, ostensibly, the nonprofit sector has been risk-averse in a manner distinct 
from the public sector. Nonprofit organizations innovate, acting as creative agents in their communities. 
However, as the sector grows, attempts to manage the performance success of these innovations 
necessitate scrutiny of the associated mechanisms and levels of risk aversion in nonprofit organizations. A 
blurred line of institutional legitimacy exists at the nexus of privatization and philanthropic initiatives 
that challenge both understandings of publicness that ground democratic accountability and the 
motivated role of resource dependency in the nonprofit sector's distinctive yet related paradoxes of 
collaboration and competition [9, 10]. 

Strategic Planning For Nonprofits 
A fundamental function of nonprofit organizations is to identify and address community needs. But, 
because most have limited staff and financial resources, it's also necessary to select priorities wisely. Thus, 
strategic planning becomes a relevant and valuable tool for focusing attention. A strategic plan is 
essentially a vision of who you are and what you will do over the next three to five years, and a review of 
the internal and external factors that will impact the success of that vision. Developing one involves an 
analysis that permits a clearer focus on how the organization can fulfill its mission most effectively. The 
strategic planning process is not unlike conducting an analysis, or assessing the organization's strengths, 
weaknesses, opportunities, and threats. However, there are important differences. The first is that 
strategic planning requires key questions to be answered. These questions relate to the mission, vision, 
core values, strategies, and policies of the organization, its current direction, present situation, capacity, 
constituents and services, and proposed development direction. The responses to these key questions 
must be concise yet clear, long enough to assure comprehensive responses, but focused enough to prevent 
them from being excessively broad. Each question requires as much detail as necessary, but the entire 
document should fit within twenty pages. In addition to providing important information for the 
organization, responses to the key questions will provide the basis for major sections of the strategic plan 
[11, 12]. 

Financial Sustainability in Nonprofits 

Coy analyzed the important steps nonprofit leaders, executive teams, and boards of directors can take to 
effect organizational sustainability in a proactive rather than reactive manner. In analyzing a nonprofit’s 
sustainability, it is essential to define “sustainability,” identify its components, and establish guidelines to 
assess the state of those components for an organization’s future. Using an organizational sustainability 
overview involves defining organizational sustainability and identifying which components of 
sustainability are measurable and have assessment criteria in place. The fourth step is to involve others in 
assessing sustainability components. These others may include staff, board of directors, volunteers, 
stakeholders, and scholars engaged in nonprofit sustainability research. In defining “sustainability,” Coy, 
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like many others, opted to use a phrase that included the term “financial,” indicating an understanding 
that “financial” was a critically important aspect of overall sustainability, especially for organizations 
established as 501(c)(3) tax-exempt charities. The Nevada Nonprofit Sector report noted that primary 
sources of income for Nevada’s nonprofit sector were envisioned revenues, contracts, and contributions, 
indicating the necessity of diversifying income stream sources. Coy observed that there was a need among 
nonprofit leaders to develop a strong understanding of the role and importance of sustainability as it 
relates to the nonprofit sector providing community services. In assessing a nonprofit’s sustainability, its 
“financial sustainability” components may have multiple assessment measures that illustrate the current 
state of sustainability across each component. Coy and providers of nonprofit capacity-building support 
identified five sustainability component areas: (1) expected revenue mix; (2) cost to effectively fulfill the 
program; (3) cost to effectively support the program; (4) infrastructure; and (5) capital structure. In his 
work with nonprofits wanting to achieve sustainability, Barr offered three strategies to propel a nonprofit 
worthiness into a sustainability discussion: (1) do great work and be able to define that it is working; (2) 
make a business work by having a full understanding of the business model; and (3) resist opposition to 
change [13, 14]. 

Volunteer Management Innovations 

The growing demand for workers and heightened competition among Nonprofessional organizations 
(NPOs), especially small ones, is driving them to increasingly rely on volunteer management software to 
enhance operational effectiveness. The rapid evolution of internet technologies necessitates frequent 
updates to such software. Nonprofits face challenges due to rising service demands and competition for 
financial resources, leading them to focus on demonstrating cost-effectiveness in service delivery. A 
significant portion of this work (70-95%) is done on a voluntary, unpaid basis, prompting efforts to 
optimize volunteer operations. As NPOs expand, many supervisory volunteers and staff lack proper 
training in managing large volunteer networks. Advances in information technology, particularly 
internet-based systems, offer essential solutions for improving volunteer management effectiveness. 
Integrated e-business solutions for volunteer management, encompassing automated online scheduling, 
databases, assessment tools, forums, and surveys, are crucial for selecting, training, rostering, and 
managing volunteers with diverse roles and availability. These systems additionally support group 
networking and online consultations, leading to improvements in communication quality, social presence 
certainty, and feedback opportunities [15, 16]. 

Impact Measurement and Evaluation 

Impact measurement is increasingly important for all nonprofits. Informants who were on both sides of 
the funding/program delivery relationship indicated that measuring the impact that their project had on 
the target social issue was very important to both respondents. Although the level of sophistication varied 
across informants, and one informant downplayed its importance, the trend seems to be that the larger 
the grant-seeking organization, the more advanced its proposed methods of measuring impact. As 
nonprofits and donors get larger and more advanced, they recognize that measuring the impact of their 
projects on the social issue addressed is necessary for strategic management and gaining funding from a 
number of sources. This area of research focused on social measurement challenges, specifically from the 
vantage point of nonprofit and foundations managers. They face challenges in defining, measuring, and 
monitoring social value created or recommended by a grant/program. Survey responses indicated that 
this is a difficult area, with strong potential for ubiquitous and multi-dimensional challenges. It was 
suggested that perhaps with the increased transparency and with the help of the environment, field-level 
metric initiatives would grow. Some informants felt that trying to develop metrics that can “cut across all 
nonprofits” and all donors may be very difficult or impossible. Even some said that even within an area, 
there may be too many different types of programs/ missions that make it impossible to assess the best in 
common design and can all be evaluated collectively. However, it was thought that some third-party 
assessment should exist. Given that many nonprofits rely on public monies, they should have public 
accountability systems in place. However, it was suggested that these would need to be very complex 
measures that were nonprofit-specific measures and needed to be comprehensive, not simply a 
preprepared standard that focused on the lowest common denominator. It was thought that if such a 
standardizing system across the sector existed, it would lead to uniformly mediocre programs and 
widespread risk avoidance in taking on new and innovative projects. One donor said that their 
organizations operate in an unusual way by designing its programs [17, 18]. 
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Marketing and Outreach Strategies 

One key purpose of marketing is to communicate information by defining user needs and providing 
understandable information. Ultimately, marketing aims for user satisfaction. Libraries facilitate this by 
offering various services to help users access, evaluate, and utilize information. Publicizing library 
services, known as outreach, is essential for increasing service usage. Evaluating outreach effectiveness 
allows libraries to improve their strategies. Understanding the current state of outreach begins with its 
definition as any strategy informing users about library services and encouraging their use. Outreach 
delivery is influenced by controllable and uncontrollable factors, including staff availability and expertise 
in technology. For example, the timely distribution of materials in a law school is crucial for reaching 
unaware users. Large law libraries face unique outreach challenges compared to smaller libraries like 
public or K-12 institutions. Assessing outreach effectiveness requires adherence to several principles: 
aligning outreach with the library's mission, tailoring delivery methods for diverse constituencies, 
evaluating outreach for improvements, committing institutionally to outreach, and recognizing that 
outreach should be an ongoing process, not a one-time event. Continuous marketing efforts are necessary 
to achieve user satisfaction [19, 20]. 

Ethical Considerations in Nonprofit Management 

As nonprofit organizations have grown, matured, and changed, the need to clarify the ethical 
responsibilities of nonprofit executive managers has grown commensurately. While various sectors, 
industries, and practices have defined “codes of ethics” to guide governance and management, no 
comprehensive resource exists in the nonprofit arena. Given the pressures exerted on nonprofits and the 
lack of an identifiable governing ability, scholars and practitioners were invited to contribute their 
expertise in hopes of developing a useful list of ethical considerations. The United States nonprofit sector 
is more robust and diverse than any in the developed world. It accounts for millions of volunteers, 
hundreds of thousands of paid employees, and hundreds of billions of donated and earned revenues. 
Although this sector is thus vast and of great societal importance, no central authority monitors the 
ability of its governing and professional managers, even as more and more accounting oversight and 
professional regulatory capability have entered the for-profit arena. Furthermore, competitive managers 
from the for-profit sector have either moved into the nonprofit sector or begun to emulate business 
practices, including ethical positions on conduct and procedure. Yet, nearly all proposed or adopted 
limitations on nonprofit organizational or management behavior have come from outside the sector or its 
governing regulators. Nonprofit and manager-proposed responses in the regulatory space have inherently 
defensive tones, largely aimed at the donor audience rather than a concern for those served. Some 
scholars have urged nonprofits and their governing abilities to invite rather than react to an ethical 
debate and prescription. While most entities presently have general, modestly useful governing and 
managerial expectations, there exists no consensus- or jurisdictionally-defined ethical expectations that 
are exhaustive or tailored to specific problems. Old Board Roles in New Governance Contexts. Too often, 
discussions about governance paradigms cease at simple dichotomies such as “one-tier” versus “two-tier.” 
This approach leaves out many aspects of the board's role and function that are pressing subjects of 
scholarly inquiry and practical concern. A more expansive typology that builds on the work of Jones is 
introduced, that also captures some of the newer streams of research on governance. Unfortunately, some 
of these “old roles” may be moving into a “not-so-gold” era. Many of the roles that have contributed to 
board effectiveness and better performance in the past are currently losing their significance [21, 22]. 

Policy and Advocacy in the Nonprofit Sector 
Political activity significantly shapes policies and practices across various sectors, yet clients of nonprofit 
organizations (NPOs) often hold views that differ substantially from those of politicians and 
policymakers. NPOs are of pivotal importance for effectively expressing these diverse ideas and 
perspectives to government officials, acting as dedicated advocates and actively developing 
comprehensive policy proposals. Their intimate and detailed understanding of client needs positions them 
exceptionally well to represent these often overlooked perspectives within the governmental framework. 
However, the welfare state's complicated bureaucracy further complicates government processes, giving 
rise to multiple policy outputs and necessitating input from a range of political forces through structured 
debates and discussions. Bureaucracies evolve and adapt in response to the demands for resources, and an 
increase in expertise among stakeholders can significantly alter both the formulation and execution of 
policy initiatives. Inputs for policy creation come from political leaders or can arise from a coalition of 
various organizations, ensuring that a broad spectrum of interests is represented in the policy-making 
process. Committees are formed to facilitate constructive compromise among differing viewpoints, but 
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not all stakeholders may have the opportunity to participate, leading to claims that newcomers often face 
significant resource hurdles when attempting to engage in policy debates and discussions. The 
intrinsically complex agenda-setting process prioritizes certain political issues based on the distribution 
of governmental power, frequently ignoring many potential options due to ongoing political resistance 
and various bureaucratic challenges that further entrench existing power dynamics [23, 24]. 

International Nonprofit Management 
Innovations in nonprofit organizations focus on emerging managerial approaches essential for addressing 
complexities, enhancing effectiveness, and fostering creativity. Effective innovation processes are critical 
for managing new programs, services, and organizational changes in nonprofits, paralleling public-sector 
innovations. Understanding nonprofit innovation management entails examining public-sector 
frameworks, commonalities between public and nonprofit organizations, and the unique characteristics 
and operational differences of nonprofits. Similar to the public sector, social innovation in nonprofits 
involves creating and implementing new services and processes that benefit society. Nonprofit managers 
navigate line-item budgets, emphasizing program quality over costs, and prioritize ethical guidelines over 
statutory regulations. A comprehensive view of social innovation management is crucial for nonprofits, 
considering their legal governance and monitored independence. Increasing oversight calls for audits 
reflect evolving governance practices, echoing concerns that past economic development efforts failed due 
to a lack of governance systems. These changing governance dynamics pose new challenges that have 
recently become relevant within public organizations [25, 26]. 

Case Studies of Innovative Nonprofits 
Two innovative nonprofits are highlighted for their unique approaches to managing technology and 
organizational challenges while serving neglected populations. Three more nonprofits are also discussed, 
each providing creative programming that offers significant public value and articulating their 
innovations. Though operating in different realms, these organizations share similarities that may inspire 
replication. In one of the wealthiest nations, a core population remains homeless due to family 
breakdowns, substance abuse, and mental health issues, lacking proper support after being discharged 
from institutions. RHY does not function as a traditional shelter; instead, it creates a supportive space for 
homeless young adults, allowing them to spend the day freely without the typical constraints of shelters. 
While RHY provides basic amenities like bathing and laundry facilities, staff engagement tends to be 
limited, addressing only urgent needs like injuries or overdoses. Larger cities often push the homeless 
into the outskirts, employing private security to remove them from public areas. It's suggested that 
similar strategies may be applied to homeless youth, risking their safety and the nonprofit’s reputation. 
Despite potential changes to Missouri's age of majority, necessary support structures for homeless young 
adults, such as transitional housing and job training, are insufficient. Conversely, RHY prioritizes the 
needs of these individuals daily, even helping them fill out essential paperwork they struggle to 
understand. Rather than having the youth tackle forms alone, RHY acts as their agent, requiring them to 
return to confirm results and authenticity [27, 28]. 

Future Trends in Nonprofit Management 

Many leaders in the nonprofit sector say they have always been challenged by scarce resources, service 
delivery trends, and customer expectations. Interestingly, many of these leaders also admit something is 
different today: the drivers of change are more structural and long-term than in the past fifty years, 
affecting many different types of nonprofit organizations. Here are some observations about and examples 
of some of the current drivers of change. Several, but not all, of these current drivers of change reflect 
larger economic, demographic, and societal trends. For example, we are evolving away from an industrial 
age toward an economy that is service-based and knowledge-driven. Society is trending toward two-
income families, an almost 50 percent divorce rate, and a smaller nuclear family unit. Demographically, 
our society is aging and becoming more ethnically diverse and, in some cases, less educated. Inevitably, as 
shown by recent riots in America’s cities, society is also fragmenting, with gaps in wealth and income 
inequality growing significantly. Many nonprofits are experiencing additional layers of environmental 
change, reflecting policy trends at the federal, state, and local levels as well as shifts in charitable giving, 
volunteerism, and fundraising. Devolution of programs from the federal to state and local levels, coupled 
with decreasing federal support, is pressuring states and local communities to raise additional revenues. 
Consequently, there is renewed discussion about the tax-exempt status of some nonprofits, especially as 
states and communities are facing deficits. In some states, there are even attempts to tax all nonprofits, 
given the belief that a business’s worth is based entirely on whether it pays taxes. The vastly increased 
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stock of dollars and the influx of whole new categories of competition for those dollars also affect many 
nonprofits. All this is happening at the same time budgets are being tightened and are increasingly 
conditioned on performance measures. In the past, few nonprofits or foundations were concerned with the 
actual performance of funded programs [29, 30]. 

CONCLUSION 
Innovations in nonprofit management are critical to the survival and thriving of organizations committed 
to the public good. This study has shown that while NPOs are diverse in structure, mission, and legal 
form, they share common management challenges, limited resources, heightened expectations for 
accountability, and increasing competition. In response, innovative practices have emerged across key 
areas including leadership, technology integration, volunteer coordination, impact measurement, and 
financial sustainability. However, the success of these innovations is deeply influenced by contextual 
factors such as organizational size, sectoral focus, and stakeholder environment. Effective nonprofit 
management requires a blend of science and intuition, standardized practices and adaptive strategies. 
Going forward, nonprofits must continue embracing innovation not only in service delivery but also in 
how they plan strategically, measure impact, and sustain financial and human capital. Future research 
should deepen empirical understanding of what works in nonprofit innovation, with attention to 
scalability, replicability, and the ethics of accountability in mission-driven work. 

REFERENCES 
1. Grønbjerg KA, Smith SR. The changing dynamic of government–nonprofit relationships: 

Advancing the field (s). Cambridge University Press; 2021 Jan. 
2. Hsu W, McAllister BP. The Impact of Voluntarily Filing Form 990 on Donations, Government 

Grants, and Total Contributions. Journal of Governmental & Nonprofit Accounting. 2024 Dec 
1;13(1):28-55. aaahq.org 

3. Carswell J, Jamal T, Lee S, Sullins DL, Wellman K. Post-pandemic lessons for destination 
resilience and sustainable event management: the complex learning destination. Tourism and 
Hospitality. 2023 Feb 28;4(1):91-140. 

4. Barragato CA, Comunale CL, Gara S. EFFECTIVENESS OF 501 (C)(3). Advances in 
Accounting Education: Teaching and Curriculum Innovations. 2022 Dec 12:155. [HTML] 

5. Valentinov V. Corporate social responsibility and the nonprofit sector: exploring the common 
ground. Kybernetes. 2021 Aug 9;50(9):2651-67. 

6. Ronquillo JC. Conceptualizing the climate for innovation in public and nonprofit organizations. 
InRestoring America’s global competitiveness through Innovation 2013 Sep 30 (pp. 126-147). 
Edward Elgar Publishing. 

7. Nguyen T, Kaviani D, Salehi N. " It Doesn't Feel Very Mutual:" How Technology Impacts the 
Values of Mutual Aid Groups in Practice. In Proceedings of the 2025 CHI Conference on Human 
Factors in Computing Systems 2025 Apr 26 (pp. 1-18). acm.org 

8. Latief H, Anwar S. Technologizing Islamic philanthropy during the Covid-19 pandemic in 
Indonesia. Journal of Muslim Philanthropy & Civil Society. 2022 Dec 1;6(2). iu.edu 

9. Dai J, Azhar A. Collaborative governance in disaster management and sustainable development. 
Public Administration and Development. 2024 Oct;44(4):358-80. 

10. Liu Z. The impact of government policy on macro dynamic innovation of the creative industries: 
Studies of the UK’s and China’s animation sectors. Journal of Open Innovation: Technology, 
Market, and Complexity. 2021 Sep 1;7(3):168. sciencedirect.com 

11. Rozak HA, Adhiatma A, Fachrunnisa O, Rahayu T. Social media engagement, organizational 
agility, and digitalization strategic plan to improve SMEs’ performance. IEEE Transactions on 
Engineering Management. 2021 Jun 18;70(11):3766-75. [HTML] 

12. Chakravarthy BS, Perlmutter HV. Strategic planning for a global business. International 
Strategic Management. 2023 Dec 31:29-42. [HTML] 

13. Medine A, Minto-Coy I. Social Entrepreneurship Strategies for NPOs’ Organisational 
Sustainability. InSocial Entrepreneurship Strategies and Social Sector Sustainability: A 
Caribbean Context 2023 Feb 5 (pp. 53-101). Cham: Springer International Publishing. 

14. Elmagrhi MH, Ntim CG. Non-financial reporting in non-profit organisations: the case of risk 
and governance disclosures in UK higher education institutions. InAccounting Forum 2023 Apr 
3 (Vol. 47, No. 2, pp. 223-248). Routledge. 

15. Mayer DJ, Fischer RL. Exploring data use in nonprofit organizations. Evaluation and Program 
Planning. 2023 Apr 1;97:102197. 

https://www.inosr.net/inosr-humanities-and-social-sciences/
https://publications.aaahq.org/jogna/article-pdf/13/1/28/114366/i2155-3815-13-1-28.pdf
https://books.google.com/books?hl=en&lr=&id=G1aeEAAAQBAJ&oi=fnd&pg=PA155&dq=Approximately+661,000+registered+501(c)(3)+organizations+exist+in+the+United+States.&ots=aqBWiFsa20&sig=pRKAcCAwi0zbmw-wvQ2hpT8R1do
https://dl.acm.org/doi/pdf/10.1145/3706598.3714192
https://scholarworks.iu.edu/iupjournals/index.php/muslimphilanthropy/article/download/4911/465
https://www.sciencedirect.com/science/article/pii/S2199853122009374
https://ieeexplore.ieee.org/abstract/document/9460311/
https://www.taylorfrancis.com/chapters/edit/10.4324/9781315058993-4/strategic-planning-global-business-balaji-chakravarthy-howard-perlmutter


 
 
https://www.inosr.net/inosr-humanities-and-social-sciences/                                                          Kagaba, 2025 

29 
This is an Open Access article distributed under the terms of the Creative Commons Attribution License 
(http://creativecommons.org/licenses/by/4.0), which permits unrestricted use, distribution, and 
reproduction in any medium, provided the original work is properly cited. 

 

16. Hernandez Ortiz TL, Hager MA, Brudney JL. What Do Nonprofits Value in Their Volunteers?. 
Human Service Organizations: Management, Leadership & Governance. 2022 Jan 1;46(1):96-
110. researchgate.net 

17. Mio C, Costantini A, Panfilo S. Performance measurement tools for sustainable business: A 
systematic literature review on the sustainability balanced scorecard use. Corporate social 
responsibility and environmental management. 2022 Mar;29(2):367-84. wiley.com 

18. Ricardo JE, Fernández AJ, Vázquez MY. Compensatory Fuzzy Logic with Single-Valued 
Neutrosophic Numbers in the Analysis of University Strategic Management. International 
Journal of Neutrosophic Science (IJNS). 2022 Jul 1;18(4). [HTML] 

19. Bera OP, Mondal H, Bhattacharya S. Empowering communities: a review of community-based 
outreach programs in controlling hypertension in India. Cureus. 2023 Dec 18;15(12). 

20. Njuguna P, Mathuva D. The influence of size and outreach on agency-related costs in the 
management of deposit-taking financial co-operatives in Kenya. Journal of Co-operative 
Organization and Management. 2024 Jun 1;12(1):100231. 

21. Unruh L, Allin S, Marchildon G, Burke S, Barry S, Siersbaek R, Thomas S, Rajan S, Koval A, 
Alexander M, Merkur S. A comparison of 2020 health policy responses to the COVID-19 
pandemic in Canada, Ireland, the United Kingdom and the United States of America. Health 
Policy. 2022 May 1;126(5):427-37. sciencedirect.com 

22. Clark R. Making EIA count in decision-making. InPerspectives on strategic environmental 
assessment 2024 Nov 1 (pp. 15-27). CRC Press. 

23. Nguyen M, Alshamari A, Wills D. Stakeholder engagement and nonprofit organizations'(NPOs) 
accountability: a social media-based study of the Australian 2019/2020 bushfire crisis. Meditari 
Accountancy Research. 2024 Nov 15;32(6):2221-60. 

24. Park G, Brunjes BM. Engaging citizens in government contracting: A theoretical approach for 
the role of social service nonprofits. Perspectives on Public Management and Governance. 2022 
Dec 1;5(4):317-29. [HTML] 

25. Dicke LA, Ott JS, editors. Understanding nonprofit organizations: Governance, leadership, and 
management. Taylor & Francis; 2023 Apr 3. 

26. Seo D, Bryson JM, Williams M. Nonprofit sector ambidexterity: a framework for understanding 
innovation and strategy change in nonprofit organizations. Public Management Review. 2025 
Jan 27:1-23. 

27. Coolhart D, Brown MT. The need for safe spaces: Exploring the experiences of homeless 
LGBTQ youth in shelters. Children and Youth Services Review. 2017 Nov 1;82:230-8. 

28. Starr M, Cordier R, Pakpahan E, Chung D, Parsons L. Understanding factors that impact the 
acquisition of Independent Living Skills among young people transitioning from Out-of-Home 
Care. Children and Youth Services Review. 2024 Nov 1;166:107959. 

29. Renz DO, Brown WA, Andersson FO. The evolution of nonprofit governance research: 
Reflections, insights, and next steps. Nonprofit and Voluntary Sector Quarterly. 2023 
Apr;52(1_suppl):241S-77S. [HTML] 

30. Faulk L, Kim M, Derrick-Mills T, Boris E, Tomasko L, Hakizimana N, Chen T, Kim M, Nath L. 
Nonprofit trends and impacts 2021. The Urban Institute. 2021 Oct 16. 

 
 

CITE AS: Kagaba Amina G. (2025). Innovations in Nonprofit Management. INOSR 
HUMANITIES AND SOCIAL SCIENCES 11(1): 22-29. 
https://doi.org/10.59298/INOSRHSS/2025/111.2229 

https://www.inosr.net/inosr-humanities-and-social-sciences/
https://www.researchgate.net/profile/Tania-Hernandez-Ortiz/publication/354304185_What_Do_Nonprofits_Value_in_Their_Volunteers/links/61d89a59d45006081696b845/What-Do-Nonprofits-Value-in-Their-Volunteers.pdf
https://onlinelibrary.wiley.com/doi/pdf/10.1002/csr.2206
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=26926148&AN=158430444&h=1pgHIDV0ksYAKPPqumjkyOpi2cJB5qxKnhVYMrZM81MspHG8afw0C9ilGeUpdOhq%2F2SOgl7y8pde1RshAqaqdA%3D%3D&crl=c
https://www.sciencedirect.com/science/article/pii/S016885102100169X
https://academic.oup.com/ppmg/article-abstract/5/4/317/6805406
https://journals.sagepub.com/doi/abs/10.1177/08997640221111011
https://doi.org/10.59298/INOSRHSS/2025/111.2229

